
 

 

 

 

 
 

 

 

 

 

NATE KLINGE 

PROFILE 
 

An independent and self-motivated student with experience in customer 
service, sales, user experience, marketing, and digital advertising. 
Demonstrates leadership and composure in driving user-focused results. 

 

CONTACT 

440 864-2482 

klingend@miamioh.edu 

18421 Nantucket Row Strongsville, OH 

https://www.linkedin.com/in/natedkli
nge/ 

USER EXPERIENCE (UX) DESIGNER EXPERIENCE 
 
Jewelers Mutual Group  
User Experience Intern | May 2024 – August 2024  

• Create wireframes, prototypes, and detailed designs to showcase ideas and 
gather feedback. 

• Collaborate with developers, stake holders, and other team members to 
prioritize features and ensure the design aligns with business goals and 
technical needs. 

• Develop and maintain design systems, style guides, and pattern libraries to 
keep designs consistent across products. 

• Present findings to different teams to help shape strategy and design choices.  

MARKETING EXPERIENCE 
 
A&N Digital Marketing, LLC 

Co-founder | November 2022 – January 2024  

• A creative digital marketing company focused on search engine optimization, 
website design and social media engagement.  

• Drive client acquisition efforts including marketing, value proposition, selling, 
and customer relations. 

• Increased website traffic by more than 100% and social media engagement by 
more than 700% for initial client. 

 

WORK EXPERIENCE 
 
Ethos Group 

Guest Services | June 2023 – Present  

• Ensures efficient functioning of bar/restaurant service. 

• Frequent customer interaction and dedication to creating premier customer 
experience.  

• Maximize guest satisfaction in high volume restaurant/bar providing excellent 
service with extreme attention to detail. 

Left Field Tavern 

Line Cook |   August 2022 – August 2023  

• Provided customers with fast paced food service focusing on precision and 
speed. 

• Cooked food proficiently under high stress. 

 

 

EDUCATION 

 

Miami University 

Oxford, OH 

Bachelors of Emerging 
Technologies in Business and 
Design 

Minor:  Entrepreneurship 

GPA: 3.38 

Graduation Year:  May 2025 

CERTIFICATIONS 

Google Ads Display 

Google Ads Measurement 

Google Ads Search 

Hootsuite Platform 
Certification 

Sem Rush SEO Tool Kit 

Hootsuite Social Media 
Marketing 

Sem Rush SEO fundamentals  

INVOLVEMENT 

Sigma Phi Epsilon-Ohio Eta Chapter 

Miami Sports Marketing Club  

Miami Digital Marketing Club  

Miami Blockchain Club 

Saint Joseph of Arimathea Paul 
Bearers  

Hiking, Travel, Snowboarding, Golf, 
Photography, Fitness 

 

 


